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Start Your Trial
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Customers / Case Study
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Customers / Showcase
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Resources / App Store
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Resources / Theme Store
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Resources / Theme Store
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User Experience Ecosystem
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Key Takeaways

1. Pricing Pricing and Pricing
“All roads lead to pricing”
Most of the user flow includes Pricing.

2. Enterprise vs. Essentials

More than half of users come from Enterprise Home, and they navigate back and forth
between Enterprise and Essentials. We need to pay more attention to providing easy, simple
user flow and clarify what is different between the two sites.

3. User Ecosystem
We need to observe and provide the best practices on how we can facilitate easier navigation
through all sites by creating frictionless interactions and smoother user flows.

4. Resources
Resources open four different sites, which are Support, App Store, Enterprise<BC University,
and Blog. Let's consider having the hub page provide all pertinent information for users.

5. Optimize User Flow for Mobile View
We can consider two separate flows/checklists for desktop vs. mobile and adjust the steps in
each flow/checklist to the given UI.



The Essentials Home Rank

The Essentials Homepage (bigcommerce.com/essentials/),
users click on the following links:

Rank Link Text Link Click Events
1 e pricing 14,295
2 e mMenu 6,270
3 « start your free trial 5,670
4 « enterprise 5,578
5 * login 4 866
6 e undefined 4,460
7 « why bigcommerce? 4,319
8 ¢ resources 3,160
9 « customers 2,944
10 « explore features 894

Devices of those visiting the /essentials/ section of the site

Device All Users | US Essential Pages /essentials/ Free Trial Signups
desktop 60.2%  60.8% 72.6%
mobile 38.6%  37.9% 26.6%
tablet 1.2% 1.3% 0.76%
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