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Overview

Research Background: Why we need this

This overview of research is a part of Enterprise Navigation. We want to have segmentation research only
focus on the overview pages. We need to understand and find best practices to add this from our
competitors' and SaaS companies. Also, by comparing and learning from them, we will get better solutions
and inspiration in our system.

UX Research Goal: What we can get

e Review our position by comparing and analyzing other competitors' overview pages
e Find the best labels and contents if we have them

e Help users find what they are looking for quickly and easily

e Expect asignificant increase in traffic to our Enterprise site

Research Principles on UX View Point: Find what "they" have and what we don't

Overview Comparison Charts
Structure
Visual Style
Label



Overview

Overview Happy Path:

Planning for the happy path is one of the best ways to start designing overview pages because those are
one-stop shops and briefly provide general information about the features, products and more for users.

Overview Benefits

The overview pages have numerous benefits, including improved customer loyalty, usability, and
engagement. Also these overview pages help our users find the best solutions or products.

Overview Attention Point:

It should be on the right track to providing just enough information but consider the minimum amount of
information our users need to accomplish their task to be on the right track.



Navigation Structure

m ESSENTIALS CALL SALES: 1-888-248-9325 HELP CENTER LOGIN

SOLUTIONS PRODUCT CUSTOMERS PRICING PARTNERS RESOURCES

OVERVIEW OVERVIEW

Agency Partners
MULTI- APPAREL & 5
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Technology Partners
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Site
Overview Page Yes
Including All N
: 0
Overview pages
Partners:
Overview
Resources:
Overview

Overview Labels

N/A
Other
Singularities

e COMMERCE

A\ shopifyplus
Site
Yes
No
Sell:

Sell everywhere

Manage:
Manage complexity

Integrate:
Integrate systems

Platform:
Shopify Plus platform

Visually clarify to
distinguish between
overview and other
menus

Competitor Comparison Charts

Adobe Commerce
[1J Magento

Site
COMPETITORS

Yes

No

Features & Benefits:
See all features
See all benefits

Pricing:
Pricing & Packing

Resources:
All resources
Partners

Use the button
instead of the menu
list for overview
pages

Overview breadcrumb

navigation

@ commerce cloud

Site

Yes

N/A

Commerce Cloud:
Overview

Only one overview
onside nav

<= commercetools

3t peneradon cor

Site

Yes

No

PRODUCTS

Commercetools
Portfolio: Overview

Technology:
Overview

March Architecture:
Overview

PARTNER

Find Partner:
Overview

N/A

INTUIT

Site

servicen w.

Site

SAAS COMPANIES

Yes

No

PRODUCTS

For Accountants:
Overview

Solutions For
Educations: Overview

SUPPORT AND BLOGS

Product Supports:
Overview

Partners: Overview

Mega navigation

Good showcase of
how they handle
several products

Yes

No

Features & Benefits:
See all features
See all benefits

Pricing:
Pricing & Packing

Resources:
All resources
Partners

Use the button
instead of the menu
list for overview
pages




Overview Structure Recommendation
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Considerations

Considerations

CONSISTENCY CONTENTS

Similar experence to
explore all contents

USER’S HAPPY PATH

Provide the short cut to find what
user needs quickly

NOT OVERWHELMING

Keep users from getting overloaded with
too much information

ONE-STOP SHOPS

Keep in mind we want to save
user’s time



Solutions Overview
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Ecommerce solutions
built for you

Solution

Value Prop
here...Lorem ipsum
dolor sit amet prom
patli percipit.

Lorum ipaum dalor sit amet

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Suspendisse tristique convallis nibh sed.

By use case
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By Industry
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menseitein Mansuctires o

Overview Contents Recommendation

Product Overview

Discover the
BigCommerce product

Product

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Suspendisse tristique convallis nibh sed.

Value Prop
here...Lorem ipsum
dolor sit amet prom
patli percipit.

Lornm ipsum dalor st amet

Lorem kosum dolor sit amet

Lormm sum dolor st amet

Bipper than you reed right now? Start with BigComenirce Essantials.

High-Res Images

Customers Overview

Explore customer stories
ot |
2O

Cuslomer

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Suspendisse tristique convallis nibh sed.

Featured Case Studles

Tvons e oo (TR0 Pans B T

Featured Customer Examples
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OVERVIEW STRUCTURE & LABEL
SELL MANAGE INTEGRATE MIGRATE PLATFORM BLOG

SELL EVERYWHERE MANAGE COMPLEXITY INTEGRATE SYSTEMS SHOPIFY PLUS PLATFORM

ONLINE STORE AUTOMATION AUTOMATION CUSTOMER STORIES

INTERNATIONAL

ECOMMERCE SHIPPING HEADLESS COMMERCE MERCHANT SUCCESS
OMNICHANNEL
COMMERCE PAYMENTS PARTNERS PRICING
HEADLESS COMMERCE UPGRADE TO SHOPIFY
PLUS
CAMPAIGNS AND FLASH
SALES
RETAIL AND POINT OF SALE
B2B ECOMMERCE
SELL MANAGE PLATFORM
3 Platform + Blog Let'stalk
Sell Manage v Integrate Manage . Integrate v Mig
——— sssvesseses NS S :Shopify Plus platform
Sell everywhere fememriony. | S ——
L R Customer stories
Automation
Online store Merchant success Ta keawaYS:

Shipping s
F Pricing
International ecommerce

Payments

Upgrade to Shopify Plus 1 OverVieW pageS.

| S———

Omnichannel commerce

Headless commerce 2. Using different labels for overview.

¢ Sell everywhere

Retail and point of sale . Integrate .  Migrate ° Manage Comp|exity
e Integrate systems

e Shopify Plus platform

Campaigns and flash sales

* Integrate systems

B2B ecommerce I

Automation

Headless commerce

Partners
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SELL < SELL EVERYWHERE

Sell faster. Sell better.
Sell more.
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the customer.
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Shopify Audiences has helped us
confidence with top-of-funnel ad

and to reach qualified buyers with
ad spend as high as 3x.
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STENE MADDES

Curate every step of
the experience.

Ease into new
markets and
regions.
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It was the perfect combination of bringing
all our channels together, as well as the cost
being exactly what we needed.
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Give shoppers the

best checkout on
the internet.
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Speed and agility aren't words that typically
describe enterprise companies, Shopify
Plus enables us to move fast, add
enhancements, and operate more like a
startup.
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Create the culture of commerce. Industry by industry.

Shopi

lus

SITE

MANAGE < MANAGE COMPLEXITY

Manage the

business. Not just
the store.

Spend less time.
Get more done.
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your brand.
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Shopify Plus offers an out-of-the-box
solution that could be tailored to our needs,
as well as proven reliability, which is critical

Sarah Zaidaic:

Work only with the

(11
P11 It’s critical for us to get the information we
Sh Pl t i . . need, when we need it, to make specific,
= ,,:':,':.YO,, ol yoatadon o hismile  actionable data decisions. The data'sright
what's going to be next. And at your fingertips with Shopify Plus.

Avvtn Gaggise

halfway across the world, fra
my pocket.
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Create the culture of commerce. Industry by industry.
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Adobe Commerce SITE
OVERVIEW STRUCTURE & LABEL

ADOBE COMMERCE FEATURES & BENEFITS PRICING RESOURCES

FEATURES BENEFITS : RESOURCES PARTNERS

EXPERIENCE
CLOUD EXPLORE

PRICING & PACKAGING

INDUSTRIES

> COMPARE 0 o
SCALE AND
PAGEBUILDER EXTENSIBILITY ALL RESOURCES PARTNERS FASHION

PRODUCT

MULTI-CHANNEL

RECOMMENDATIONS COMMERCE HEALTH &BEAUTY
: : LATEST RELEASES
STORE FULFILLMENT 'ggf,'lﬂgégg AUTOMOTIVE
: : MANAGED SERVICES
OPERATIONAL
PAYMENT SERVICES CONDECE FOOD & BEVERAGE
: CUSTOMER SUCCESS
INTEGRATED B2B :
FUNCTIONALITY SEEALLBENEFITS e
e DOCUMENTATION
SEE ALL FEATURES "
SUPPORT
IT RESOURCES
COMMUNITY

RESOURCES

FEATURES & BENEFITS .
»  Features & benefits A Pricing v Resources v m G Rescurcesta St BLOG

_ eResources Partners Industries
Features Benefits: 0 | W i i
3 .
: All resources : Partners ¢  Fashion Ta keawayS-
Page Builder Scale and extensibility R S s e
Magento Open Source Marketplace Health & beauty

Product Recommendations Multi-channel commerce

1. Overview pages.

Latest releases Automotive

Store Fulfillment Intelligent commerce

Managed services Food & beverage

Customer success

i ( Seeall benefits ) :
: : B2

Payment services e Operational confidence
2. Using different labels for overview.

e Pricing & Package
IT resources e All resources
Community e Partners
3. Using buttons as menu.
o See all features
e See all benefits
4. Overview breadcrumb navigation.

Integrated B2B functionality
Product documentation

Support

m Adobe Experience Cloud Explore v Adobe Commerce  Features & benefits v Pricing v Resources v

Q ...........................................................................

Hom¢ Products Adobe Commerce Features
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FEATURES & BENEFITS < FEATURES

Adobe Commerce SITE

FEATURES & BENEFITS < BENEFITS
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SFCC SITE
OVERVIEW STRUCTURE & LABEL COMMERCE CLOUD < OVERVIEW

m
COMMERCE CLOUD Commerce M(
' Cloud

© | fomien | re\

OVERVIEW
B2C Commerce m(
B2C COMMERCE 828 Commerce <
B2B COMMERCE Order Management
Deliver
Commerce
ORDER MANAGEMENT Marketplace deliver
i leading
Solutions
COMMERCE MARKETPLACE
: Technology Partners WATd
SOLUTION
H Pricing

TECHNOLOGY PARTNERS
Resources

PRICING FAQ

RESOURCES Questions?

? 1.800-720-0371 .
FAQ

Takeaways:

1. SFCC is under Product. Only one overview
page.

2. The overview page is on the side nav.


https://www.bigcommerce.com/apps/
https://www.salesforce.com/products/commerce-cloud/overview/

PRODUCT < COMMERCE CLOUD > OVERVIEW

Terw irto e Commarce keyrone 33 Iaae how o miesise revenas. WAOCH FOR FREE >

Maximize

revenue and
make customer

|

Reduce costs. Increase sales. Adapt quickly with

Commerce Cloud Genie.

Move fast with flexible tools and

automation.

Grow revenue with infelligent
recommendations.

e

Be ready for anything with powerful, agile commerce.

83C Commence

.1

Commene Monepiace

See how GE Renewable Energy recharged its

commerce.

We've already done 3x more volume through our new

platform than we did the entire previous year on the old
platform,
Leow Mermar

Leam how

Salesforce is a Leader in
Digital Commerce.

Connect your Digital HQ
for commerce.

e D
B ™

a

Let's talk all things Commerce Cloud.

Gain knowledge to stay ahead of the commerce
curve.

Bocome an ecommerce sapen on
e dam, e lnciming platoem.

Questions? We'll put you
on the right path.
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Davescp personolied commence

. potrid oy e
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Commercetools SITE

OVERVIEW STRUCTURE & LABEL
COMMERCE CUSTOMER

PRODUCTS

PARTNERS EXPERT HUB ABOUT US

INFRASTRUCTURE

COMMERCETOOLS CTU BECOME A PARTNER
PORTEOLIO TECHNOLOGY MACH ARCHITE! RE FIND A PARTNER PARTNERS
PARTNER POSSIBILITY GOOGLE CLOUD
OVERVIEW OVERVIEW OVERVIEW OVERVIEW PROGRAM PLATFORM
: : : JOIN THE PARTNER
SOLUTION
CS:JSEQS'EE MULTI-CLOUD MICROSERVICES INTEGRATORS & POSSIBILTY PROGRAM
: AGENCIES
FRONTEND SECURITY AP| COMMERCE
SOLUTION CENTER
MULTI-TENANT CLOUD-NATIVE
HEADLESS COMMERCE
<> ! EN . > sreors START FREE TRIAL S e i .
& commercetools < commercetools i STARTPRRN TRAL
Commerce Possitines Customer Stores nousTRes Partnors Expert Hub About Us Vet vy ree
Produ nAEY RS Expert Hub About Us
COMMERCETOOLS TECHNOLOGY MACH ARCHITECTURE COMMERCETOOLS FOR !
PORTFOUO GROWTH @m:up.\:msn BECOME A PARTNER

s

Modern Comn Modern Commerce Day “ * oo
‘ f — A [ / ] N | // ‘| = 7

Takeaways:

1. Using same labels for all overview pages.
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Commercetools SITE

PRODUCT < COMMERCETOOLS > OVERVIEW PROD! < TECHNOLOGY > OVERVIEW

:(OWSGDOE bov Sast et L AL
Accelerate your commerce
ovmret s without limits
The only platform that
gives you limitless
commerce possibilities ‘
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b e
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=t ' e e - - -
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B @
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2 7e e iy
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03
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’ l : [ Related Resources
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Discover more
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@ turbotax @ credit karma

INTUIT

For Individuals

Credit Karma

QuickBooks Self-Employed

Mint Checks and Tax Forms

TurboTax QuickBooks Payroll
Payments
QuickBooks Time
AMailahinam

@turbotax @ creditkarma @ mint @ quickbooks € mailchimp

INTUIT Products v Support and Blogs A

Product Support

Qverview

QuickBooks Support

Mint Help
@turbotax @ creditkarma
INTUIT Products v

Products A

©Omint @quickbooks € mailchimp

Support and Blogs

For Small Businesses

QuickBooks

QuickBooks Online

TurboTax

ProConnect Support

Omint  @quickbooks € mailchimp

Support and Blogs v

Company v

Company Vv

Company v

Partners v

For Accountantsi

Lacerte Tax
ProConnect Tax
ProSeries Tax

QuickBooks Online
Accountants

Partners v

Blogs

Intuit Blog

QuickBooks Blog

Tax Pro Center for Accountants

Partners A

: Overview

Supplier Programs

Solutions for Educators

TurboTax
Mint
QuickBooks

Design for Delight

TurboTax Blog

Mint Blog

Sign In

Sign In

Sign In

Takeaways:

1. Don’t include overview
pages for all menus. Use
same labels.
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Servicenow SITE

servicenow.  scuees 5 Pl Q @ ® @ servicenow

X
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X : ‘ X
1T Workflows IT Workflows vent calendar Live webinars Events
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servicenow. e o & ®
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About ServiceNow

Mochine learning Now Platform

BE g o
gl

Whot's new in the Tokyo rehase

Takeaways:

1. Using “Learn More” CTA as overview page.

2."Platform Overview" and "Learn More" go to the same page.

Providing multiple options to go to the overview pages but it
seems overwhelming.
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